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THE INSIGHT
67%
Of shoppers 

preferred bottle 
over pouch & can 

for a Capri Sun 
single serve format. 

#1
Most well-known 
juice drink brand 
with 94% brand 

awareness among 
kids. 

88%
Purchase intent 

among likely 
consumers

1.5X
Capri Sun bottle 
velocity turned 

faster than single 
serve pouches

Capri Sun is the category leader in kids single serve beverages, but does not show up 
in convenience and away-from-home channels because of the pouch.

Sources:
2023 Kantar Study
2024 Kids Brand Tracking, North America Insights: 

2024 C-Store Shelf Study, EyeSee
2023 C-Store Market Test, Power Brands



THE OPPORTUNITY
Families need kid-friendly beverages while on-the-go. Capri Sun, the category leader in 
kids beverages, is now in a convenient, resealable bottle, is a way for kids to enjoy their 

favorite juice drink while on-the-go!

Unlock New OccasionsWin Kids’ Choice Win over Parents

With the #1 kids favorite 
juice drink.

With a brand parents trust 
and feel good about 
serving to their kids.

Bring the #1 kids juice 
brand into growing 

convenience channels. 



INTRODUCING CAPRI SUN SINGLE SERVE BOTTLES

#1

LAUNCH 

DETAILS

• National ATO: Mid-February 2025
• SRP: C-Store - $2.29   
• Bracket 1-Case: TBD  Cases:  12 units per case
• Shelving: Shelve with single-serve juice drinks in cold vault coolers
• # of SKUs: 3
• Ranking: Fruit Punch, Pacific Cooler, Strawberry Kiwi
• Unit Dimensions: (LxWxH)- 2.547x2.547x6.250
• Case Dimensions: (LxWxH)- TBD

CATEGORY

PRODUCT 

DETAILS

CONSUMER

• 88% purchase intent among likely consumers.
• 53% of adults would purchase Capri Sun for themselves.
• Achieved 2X the share of Good 2 Grow among likely consumers of single-serve juice drinks.  
• Velocity exceeded customer expectation by 1.6X during test market launch and turned 1.5X faster than individual pouches. 
• Bottle is the consumer’s preferred choice for Capri Sun due to its on-the-go convenience and resealability.

• $20B single serve addressable market.
• Capri Sun is the most well-known brand in the ready-to-drink category with 90% brand awareness among c-store shoppers.
• Purchasing a beverage to drink now is the top reason for entering a convenience store.
• Beverages in convenience channels are growing faster than grocery.

• Flavors: Juice Drink flavors in Pacific Cooler, Fruit Punch, Strawberry Kiwi
• Unit: 12oz bottle
• Cases:  12 units per case
• Ambient or refrigerated storage

• #1 purchase consideration among kids’ beverage consumers is that their kids will drink it.
• 94% brand awareness among kids aged 5-12
• Capri Sun and Convenience channel consumers overlap among:

• Carefree consumers
• Low to middle income HH
• Larger HHs with kids

• Capri Sun over-indexes among SNAP consumers (204) and single-serve purchases overindex among SNAP consumers at 
Convenience (150) and Dollar (122)

TESTING 

RESULTS

#2 #3

All graphics FPO UPC Description

087684011638 12Z CS FRUIT PUNCH 12 

087684011645 12Z CS PACIFIC COOLER 12 

087684011652 12Z CS STRAWBERRY KIWI 12 
References:
2023 Kantar US Kids’ Single Serve Beverages Capri Sun Report January 2024
2024 Kids Brand Tracking, North America Insights
2024 Capri Sun Single Serve C-Store Shelf Study, EyeSee 
2023 Capri Sun C-Store Survey, Power Brands
2023 Numerator Survey of C-Store Shoppers

https://heinz365.sharepoint.com/:p:/s/CapriSunSingleServe2025Launch/EbR5_QF43TRKpb0PzyVJ72IBIHKR3eCHKX48a5CnswKCJA?e=7eOT7X
https://heinz365.sharepoint.com/:p:/s/CapriSunSingleServe2025Launch/EVToedFOkXRGspwQdEaWmPUBRQKhpby0fO827ClYfEpfUg?e=iG3MOj
https://heinz365.sharepoint.com/:b:/s/CapriSunSingleServe2025Launch/ETv27H2eeXVAq3zifsfCBPsBgToqP0MUzC3JyMU7lUQcMw?e=e7qhUq
https://heinz365.sharepoint.com/:x:/s/CapriSunSingleServe2025Launch/EQUwEXfTouhLliODxOLhi4wBYACzsPMvqlp6jfL1OToAdg?e=tdoUL3
https://heinz365.sharepoint.com/:p:/s/CapriSunSingleServe2025Launch/EVKaw9tsmYhBlf_WdA24fL8BEn3ir_G673jPrhlthKvhSg?e=ILS237
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